Mar 17, 2015 United States

Procter & Gamble and Walmart Lead the
Pack of Shopper Marketing Effie Award
Winners in North America

Effie Trophies for Shopper Marketing Effectiveness Awarded at Path to
Purchase Institute’s Shopper Marketing Summit to Agencies including Saatchi
& Saatchi X, Geometry Global and The Integer Group

Schaumburg, lllinois (March 17, 2015)--Winners of the 5th annual Shopper Marketing Effie Awards were
celebrated tonight at the Path to Purchase Institute’s 2015 Shopper Marketing Summit. Shopper Marketing
Effie Awards honor work that showcases the best utilization of shopper insights that lead to effective
engagements and activations with shoppers along their path to purchase.

Procter & Gamble once again led this year’'s competition, winning six Shopper Marketing Effies. Walmart
won five Shopper Marketing Effies (four partnering with Procter & Gamble, one partnering with Coca-
Cola), while Kimberly-Clark won two Effie tfrophies. Saatchi & Saatchi X was awarded the most Shopper
Marketer Effies among agencies (4), closely followed by Geometry Global (3) and The Integer Group (2).

“This year, the Shopper Marketing Effie Jury saw a maturing of the category, based on the numbers and
diverse types of enfries we judged,” said Andy Murray, Senior Vice President, Creative at Walmart and
Chair of the 2015 North American Shopper Marketing Effie Jury. "The bar keeps rising and the judging


http://www.effie.org/award_program/partner/28

becomes more difficult, indicating that Shopper Marketing is a healthy and growing marketing discipline.”

“This is the fifth year of our Shopper Marketing Effie program and the category is more competitive than
ever. Of course, an Effie trophy is a major accomplishment for any marketer or retailer,” said Neal Davies,
President and CEO of Effie Worldwide. “There is such great learning to be had from this program: insights
from Effie winners and our judges expand our collective resources to become more effective marketers
across the board”.

The 2015 Sh r Marketing Effi ME) winner T ry) in North Ameri re:
In the Single-Retailer Rollout cat

Coca-Cola, Walmart, Shopper Events and Collective Bias tfogether won a Gold SME for *Coca-Cola Share
It Forward”. The effort inspired shoppers to share over a million ice cold Cokes to get the happiness started
and then Share it Forward, thus connecting retailer, shopper and brand, resulting in distributing 1.2MM
Cokes and driving double digit lifts on 200z Cokes months following.

Procter & Gamble, Walmart and Saatchi & Saatchi X won a Gold SME for *ROCK YOUR COVERGIRL", which
connected with shoppers and inspired them to Rock their COVERGIRL at Walmart’s Everyday Low Prices,
growing Walmart’s share of COVERGIRL to the highest level in 24 months. The same team also won a Silver
SME for *Made With American Jobs” for Tide, Bounty, Crest, Oral B + Other P&& Brands.

Kimberly-Clark and Geometry Global won a Bronze SME for "We Got U at Walmart” for U by Kotex.

Big Heart Pet Brands and FCB Red won a Gold SME for *Milk-Bone Brushing Chews Shopper Marketing
Launch Campaign,” which spread the word that Milk-Bone Brushing Chews are the only dental treat dogs
would beg for. Shoppers (and their dogs) ate up the idea - proven by its trial rate and retail sales numbers.

Procter & Gamble, Walmart and Saatchi & Saatchi X won a Bronze SME for “Swaddlers for the life of your
Baby” for Pampers Swaddlers.

In.the Multi-Brand S Solfi I ,

Procter & Gamble, Walmart and the Saatchi & Saatchi X feam won a Gold SME for "My Black is Beautiful"
Ambassador Search for Walmart, COVERGIRL, and Pantene, along with contributing agencies Burrell
Communications and GlobalHue. The program resulted in a significant sales lift for COVERGIRL and
Pantene, helping Walmart outpace the general market.

My Black is Beautiful winning results combination with COVERGIRL and Pantene.

Kraft Canada and ShopperDDB won a Bronze SME for “Kraft Food Hacks”.

Procter & Gamble and The Integer Group won a Silver SME for “"P&G Best of Beauty 2014” for the P&G
Beauty Brand Category, along with contributing agencies Citizen Relations and Starcom MediaVest
Group.

In the Awareness/Trial cat

Kimberly-Clark, Geometry Global and Tris3ct won a Silver SME for "Break Up with Bounty” for VIVA
VANTAGE, along with VML, Mindshare and Ketchum.

Procter & Gamble and The Integer Group won a Bronze SME for “Gain Flings Launch.”
In the Loyalty category:

Ogilvy & Mather and InterContfinental Hotels Group won a Silver SME for “The Big Win” for IHG® Rewards
Club.

In th nal/Event cat


http://www.effie.org/award_program/award_categories/26

Nestlé USA and Geometry Global won a Bronze SME for “The Official Pizza of the Grill” for Jack's®, along
with contributing agencies Ogilvy Public Relations (Social @ Ogilvy) and Weber Shandwick.

The summation of total points earned by both the evening’s winners & 2015 Effie Finalists will be factored
info the Effie Effectiveness Index which ranks the most effective advertisers, brands, holding companies and
agencies in the world. North American Effie Effectiveness rankings will be announced at the Effie Awards
Gala in New York on June 4.

The complete listing of 2015 North American Shopper Marketing Effie winners is available for download on
www.effie.org, as well as the short list of Shopper Marketing Effie finalists.

DOWNLOAD THE COMPLETE LIST OF 2015 SHOPPER MARKETING EFFIE AWARD WINNERS
About Effie Worldwi

Effie Worldwide is a 501 (¢)(3) nonprofit organization that stands for effectiveness in marketing
communications, spotlighting marketing ideas that work and encouraging thoughtful dialogue about the
drivers of marketing effectiveness. The Effie network works with some of the top research and media
organizations worldwide to bring its audience relevant and first-class insights into effective marketing
strategy. The Effie Awards are known by advertisers and agencies globally as the pre-eminent award in the
industry, and recognize any and all forms of marketing communication that contribute to a brand's
success. Since 1968, winning an Effie has become a global symbol of achievement. Today, Effie celebrates
effectiveness worldwide with the Global Effie, the Euro Effie, the Middle East / North Africa Effie and more
than 40 national Effie programs. For more details, visit www.effie.org. Follow @effieawards on Twitter for
updates on Effie information, programs and news. The Effie Effectiveness Index identifies and ranks the
marketing communications industry’s most effective agencies, advertisers, and brands by analyzing finalist
and winner data from Effie Worldwide competitions.
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